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AI5. Do you think the use of Artificial Intelligence is a good thing?

Base: Australians 18-65, Ethics Index 2024 (n=1000)

Overall opinion of AI

38 25 36

Yes No Unsure

Total

On a positive note, those with an opinion view the use of AI favourably. However, almost 40% remain uncertain. To maintain and 

strengthen this positive perception, education, reassurance and hands-on experience will be crucial.
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AI3a. How much do you agree or disagree with the following statements – “I think that AI has been developed in an ethical way”?

Base: Australians 18-65, Ethics Index 2024 (n=1000)

Sentiment - Development of AI in an Ethical way

6 21 39 22 12
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Strongly 

disagree

-7Total

Despite the positive views on AI’s use, societal sentiment about AI’s development is polarising, with a slight tendency towards 

negativity.

NET 

Score 

(T2B – B2B) 
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Ethical behaviour of organisations who are using AI

AI1. When considering the organisations who are currently using AI, how would you rate the level of ethical behaviour being displayed? AI3. How much do you agree or 

disagree with the following statements – “I feel knowledgeable about Artificial Intelligence and its use”? (T2B = Strongly agree & Somewhat agree) AI4. Which of the 

following would you classify as your current involvement with AI? (T2B = I use it all the time & I use it regularly but not every day) AI5. Do you think the use of Artificial 

Intelligence is a good thing? 

Base: Australians 18-65, Ethics Index 2024 (n=1000)

Ethical perceptions of AI in 

general

Ethical perceptions of AI by those 

knowledgeable about it and its 

use

Ethical perception of AI by those 

who use it regularly/all the time

Ethical perception of AI by those 

who agree it is a good thing

Broad perceptions of the ethics involved in societal use of AI in organisations is not strong. Education and experience play a significant role 

in shaping expectations around the use of AI in organisations. Interestingly, active engagement leads to a more substantial positive 

perception shift. With only 22% saying they use it regularly or every day, there is a significant opportunity to increase engagement.

Women are more likely to perceive AI as being unethical (-25) compared to men (-6).

39% of the 

population feel 

they are 

knowledgeable

Total 

Audience

Size

100%

22% 

regularly use 

AI

38% agree 

AI is a good 

thing
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AI2. You gave a rating of [ANSWER FROM AI1] for your opinion of the ethical behaviour displayed in the use of AI in society, why do you say that?

AI1. When considering the organisations who are currently using AI, how would you rate the level of ethical behaviour being displayed? (T2B = Somewhat 

ethical & Very ethical, B2B = Very unethical & Somewhat unethical) 

Base: Australians 18-65, Ethics Index 2024 (Total n=1000, T2B n=249,  B2B n=402)

NB: Coding generated and quantified using AI

Level of ethical behaviour of organisations using AI

32
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7

5

5
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Lack of knowledge/awareness/uncertainty 

about AI

AI has both benefits and drawbacks

Potential for misuse/unethical use of AI

Potential benefits of AI for society

Need for regulation/oversight of AI 

development and usage

Concerns about AI replacing human jobs

AI is untrustworthy/creepy/dangerous

Too early to tell the long-term impacts of AI

AI is an inherently neutral tool

Privacy and data usage concerns with AI

The main issue is a lack of knowledge, leading to uncertainty, about AI. This presents a key opportunity for education. It’s crucial 

to reach people where they seek information and provide relevant content. For those most concerned with AI the main issues are 

the potential for misuse and replacement of jobs. Those who 

think positive 

Ethics in AI
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AI7. Would organisations that undertake the following activities make you feel like they are more ethical in their use of AI

Base: Australians 18-65, Ethics Index 2024 (n=1000) 

*NB: Not an exhaustive list and other activities could contribute

Ethical AI Practices in Organisations

69

67

67

63

12

14

14

15

Yes

No

+57

+53

+53

+48

Disclose the use of AI in customer 

facing tools and services

Ensure human oversight over AI 

systems

Create a process that ensures 

customers can challenge or question 

AI enabled decisions

Design AI systems that focus on 

safety, diversity, inclusion and 

fairness

Organisations can help reduce uncertainty in several ways. Increasing transparency around AI use is a top priority. Providing 

greater clarity and assurance around human involvement, along with the ability to question AI-generated decisions, would also 

be beneficial. 

%
NET 

Score



11
AI6. What are the main sources that have informed your opinion about the ethics involved in the AI industry

Base: Australians 18-65, Ethics Index 2024 (n=1000)

Key Influences on AI Ethics

39

38

34

33

26

22

17
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Somewhere else

While information sources are diverse, social media serves as a key vehicle for delivering content. However, it is important to remember that 
hands-on experience is crucial in overcoming barriers associated with AI. A consideration may be how to create a sandpit that people can 
learn about AI in a ‘safe’ way?
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AI3. How much do you agree or disagree with the following statements – “I feel knowledgeable about Artificial Intelligence and its use”?Base: Australians 18-

65, Ethics Index 2024 (n=1000)

Knowledge about Artificial Intelligence and its use

9 30 29 21 10

0 10 20 30 40 50 60 70 80 90 100

Strongly 

agree
Somewhat agree

Neither agree nor 

disagree

Somewhat 

disagree

Strongly 

disagree

Total 8

Educational is a critical step in the process.

NET 

Score 

(T2B – B2B) 

39% 

Feel Knowledgeable

Ethics Score: 

+8
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AI4. Which of the following would you classify as your current involvement with AI?

Base: Australians 18-65, Ethics Index 2024 (n=1000)

Involvement with AI

6 16 27 29 23

0 10 20 30 40 50 60 70 80 90 100

Total

…but active involvement is critical to improving (and demystifying) ethical perceptions. With only 22% regularly using AI, this 

represents a sizable opportunity to increase engagement 

22% 

Regular users

Ethics Score:

+29

52%

Rarely/Never 

use AI

I use it 

all the 

time

I use it 

regularly 

but not 

every day

I use it 

occasionally
I never use AII rarely use AI
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AI8. Do you feel that the positive benefits of AI will eventually outweigh the ethical considerations?

Base: Australians 18-65, Ethics Index 2024 (n=1000) 

AI Benefits vs Ethics

9 30 22 13 11
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NET 
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15Total
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The sentiment around the benefits that AI will bring is positive, despite ethical concerns. However, the level of strong 

commitment (i.e “strongly agree”) is not high, reflecting the overall uncertainty about AI.  Additional activities, both content and 

experiential learning, could help drive a stronger, more confident perception.



• Can we include the department’s logo/NAIC logo (attached) on a back page 
along with the accompanying text:

This research was sponsored by the Australian Government Department of 
Industry, Science and Resources through the National Artificial Intelligence Centre.

SEE IMAGE AND COLOUR GUIDELINES ON EMAIL
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